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10 SPA

milk + honey: An Urban Day Spa Promised Land

Alissa Bayer Shares Her Simple Beauty Formula

Bringing the land of milk + honey to the 2nd Street Shopping District takes
both business savvy, beauty, branding and a nod to Mother Nature.

Story by Autumn Rhea Carpenter. Photos by Scott Ramsay.

14 JETSETTER

No Boring Boar

Castel di Luco - Italian Charm West of Rome

Fields and forests spark visions of princes on horseback in this 11" cen-
tury castle getaway.

Story by Cynthia English

18 JUST PASSING THROUGH

The Women of Wine

Fresh, Female Faces of the Wine Industry

From Hollywood offspring to a rollicking-and-racy expert entertainer to
a former chemical ecologist-turned-winemaker; Katie MacMurray, Leslie
Sbrocco and Ginny Lambrix put a refreshingly feminine spin on the world
of wine. We show you what you might have missed last month at the 21+
Annual Texas Hill Country Wine + Food Festival's austinwoman-sponsored
women in wine events.

Story by Karen Odom Spezia

22 TRENDS

Top 10 Discoveries

From the 21t Annual Texas Hill Country Wine + Food Festival
An insider’s guide to the best of the fest; including what not to miss in 2007.
Story by Deborah Hamilton-Lynne

24 SHOP

Mother’s Day Gift Guide

In full springtime bloom, we've got gifts! From gardening to gadgets and gour-
met sauces; whimsical T-shirts to cute bags; spa days, cozy blankets; salads
and dinner made simple there’s no excuse to forget Mother Dear this year!
Story by Marika Flatt and Kelly Lumpkins

32 REMEMBER

My Texas Spring

A Survivor of the Balkans Reflects

Former Kosovan looks back on her past and present in her new Austin home.
Part 1 of 2 reflecting on the horrors and lessons from the War in the Balkans
in light of the recent death of former Serbian president Slobodan Milosevic.
Story by Dita Dauti-Heilman. Photo by Bobby Wright.

55 WOMEN + INFERTILITY

Intellectual, social and political changes have caused many women to delay
families, but modern technologies are reviving their dreams of biological chil-
dren. austinwoman explores women + infertility over the next few months.
Photo by Denise Prince Martin

56 HEALTH

Women and Infertility

Part One of a Five-Part Series

By exploring the contrasts between her mother’s childbe
own, women'’s health and fitness expert Darline Turner-I
on the often emotional, stressful and sometimes compl
nancy for today’s women. What has changed? What is
How did we get here and why?

Story by Darline Turner-Lee

61 FITNESS

The Trapeze Experience

The Crossings Turns Fear Upside Down

A new mother overcomes her fears, finding courage and
through the air with the greatest of ease.

Story by Autumn Rhea Carpenter. Photos by Stacy Strouc

62 FITNESS

Training Groups Make Danskin Easier to Tri
Over 3,000 Austin women take the plunge, enjoy the ride
health, good causes or just plain fun each year, while mak
gaining strength from teammates.

Story by Tonyia Sullivan. Photos by Gordon McGregor.

66 GETTING OUT OF DODGE

24 Hours in Gruene

Historic Escape...So Close and Yet So Far Aw
A guaranteed guide to making the most of this unique
south of Austin.

Story and photos by Deborah Hamilton-Lynne

68 SUSTENANCE

Taverna

We Had a Good Attitude

This 2nd Street Tuscan tavern is now the see-and-be-se
Street District, offering focaccia, risotto, pizza and fiocch
in a European outdoor café-style setting.

Story by Robert Calvert

72 UNCORKED

M is for Malbec

Immigrant Grape Thrives in Argentina

Born of Bordeaux, moonlight, melting snow and the An
wines are worth recognition.

Story by Robert Calvert

76 JUST PASSING THROUGH

Cybill Shepherd + JoBeth Williams:

Grace the Red Carpet at Austin Film Society’s Texas |
A hot night to honor two Lone Stars of the celluloid, knov
ity and agelessness.

Story by Deborah Hamilton-Lynne

80 CALENDAR

May is a magical month for music, moms, movies, miniature golf
Compiled by Merrie Donehoo.
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AS | SAT SWADDLED IN ESSENTIAL
oil goodness, wrapped comfortably in
a cozy spa robe, and swilling cucum-
ber-flavored water at milk + honey, I
caught a glimpse of the bustling 2
Street District downtown. Feeling a
calm wash over me, I realized that the
urban day spa had nailed its objec-
tive to be a natural, hip, relaxed atmo-

milk + honey

An Urban Day Spa Promised Land

Alissa Bayer Shares Her Simple Beauty Formula

Story by Autumn Rhea Carpenter

Austin transplant and owner of milk
+ honey, Alissa Bayer, opened the spa in
January after moving to the capital city
in 2002. Her goal was to open an estab-
lishment that made people happy, while
utilizing her business smarts.

Bayer discovered Austin when she
was accepted into The University of Tex-
as MBA program and arrived in Texas a

Bayer. “But I fell in love with Austin’s
culture and people and my husband and
I quickly decided to call it home.”

While attending graduate school, Bay-
er felt like the “odd man out” in many
of her classes, knowing that she never
wanted to work for a huge corporation.
“I was ready for a change and knew that
I wanted to make a difference,” she said.

Bayer added a fun touch to her spa’s slogan, calling her staff “spa
touch of irreverence...“A spa partisan is a supporter of all things spa and always votes for
don’t take ourselves too seriously.”

the spa party. I like the fact that we

sphere, set among the 225,000 square
feet of unique retail, restaurant and
entertainment establishments that
now caters to downtown pedestrians.

day before classes began. “I admit that
I was a little nervous about coming to

Texas, after living in New York, Wash-

ington, D.C., and San Francisco,” said

“The spa concept felt right because it
would be making people feel good, while
using my geeky business school experi-
ence, developing branding and logos,

Photos by Scott Ramsay

pooling resources, creating a business
model, and managing cash flow.”
According to Bayer, most spa owners
are not equipped with the business acu-
men that has allowed her to launch her
first spa so quickly. “I hired a spa man-
ger, Christine Chism, who has extensive
spa management experience. Her back-
ground complements mine and the rela-

partisans.” Seeking a

tionship has proved successful.”

When brainstorming about the spa’s
name, Bayer decided on milk + honey. “I
went with my gut, knowing that the spal

[ R R R R R R R R




wanted didn’t exist in Austin,” said Bay-
er. “I wanted a place that was decadent
and luxurious, while feeling wholesome
and basic. milk + honey was perfect.”
Bayer added a fun touch to her spa’s
slogan, calling her staff “spa partisans.”
Seeking a touch of irreverence, Bayer
explained its meaning. “I wanted to
call myself a ‘spa floozy’ but that really
wasn't appropriate and I knew people
wouldn’t get the joke,” said Bayer. “A
spa partisan is a supporter of all things

Spa patrons may relax in the midst of urban renewal in the 2™ Street District.

spa and always votes for the spa party.
[ like the fact that we don’t take our-
selves too seriously.”

Bayer chose the 2" Street District
for its urban qualities. “It gives people
a reason to park their cars and enjoy
the downtown experience,” said Bayer.
“Unlike other areas of Austin, where you
have to cross four lanes of traffic before
reaching the other side of the street, this
development has maintained the mind-

See AN URBAN DAY SPA on page 12




AN URBAN DAY SPA from page 11

set that people want to spend some time
milling among the great stores and still
enjoy the outdoors.”

Natural healing is an important fea-
ture at this spa and an important topic
for Bayer. “We live in such a toxic envi-
ronment and that means people have
to take time to detoxify and recharge,”
she said. “Consumers are becoming
more aware that not only our food af-
fects our health, but so do the products
that we use on and around our bodies.
Clients are requiring more attention to
health, balance and sanctuary.”

In the same vein as the natural phi-
losophy, many of the products sold at
milk + honey are natural or organic.
“Many of our offerings are vegan and
give our clients more options in their
beauty regime,” said Bayer. “There are
some issues that can't be solved or-
ganically, but we make an effort to sell
products for the most part that do ad-
dress those issues.”

milk + honey also sells gift certifi-
cates, clothing, jewelry and gifts, and
artwork. “Since this is a shopping dis-
trict, we wanted to offer unique items
to our customers,” said Bayer. “We also
sell my friend Beth Weintraub’s modu-
lar art and it flows nicely with the spa’s
design. The handmade intaglio etch-
ings on metal plates make incredible
collectible pieces.”

When hiring staff, Bayer sought em-
ployees with the core desire to provide
relaxation and healing. “Many people
who are massage therapists left more
lucrative careers to pursue the field,”
said Bayer. “We hired people who are
simply happy and who love what they
do. Having a nurturing, caring person-
ality is important too.”

Bayer unintentionally chose women
to help her launch milk + honey. “I
hired a female architect, banker and
contractor when we were creating my
spa,” said Bayer. “Since this is my first
experience as a spa owner, I can’t say
that working with women was better
than with men, but I can say that they
were all so talented in their respective
specialties and that definitely made it a
positive experience for me.”

milk + honey offers a variety of body,
skin and nail treatments and packages,
tailored for different purposes. A popu-
lar package is the couple’s retreat, which
includes a 60-minute urban retreat mas-
sage, a mini-facial and a mini-manicure
with a paraffin dip. “Our couple’s room




is always booked and I wish we had built
another one just like it,” said Bayer.

Men are also frequent visitors to milk
+ honey. “The ‘man factor’ is in full-force
here,” said Bayer. “We provide almost as
many men as women with facials, pedi-
cures and massages. There are treat-
ments designed specifically for them
including sports massages, a back buff,
or a deep clean facial.”

The urban spa also offers an environ-
ment for group events, such as wedding
parties, baby showers and work retreats.
“I'm excited about creating a girls’ night
out pajama party,” said Bayer. “We
would provide a choice of luxurious pa-
jamas and treatments and close the spa
to the public for a few hours. Groups
could spend time together and have the
spa all to themselves.” x

milk + honey

204 Colorado St.
Austin

www.milkandhoneyspa.com
info@milkandhoneyspa.com
512.236.1115

skin treatments

Gifts, art and beauty products can be purchased at the urban day spa.
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- Contour Threadlift
- Photofacial

- Microdermabrasion
- Restylane®

- BOTOX Cosmetic®

- NoNeedle Mesotherapy
- Hair Removal

- Facials

- Air Brush Tanning

- Chocolate Tan

- Eyelash Extensions
- Zeno® Acne Device
- Waxing

- Obagi® NuDerm®

- Cellex-C®

- Alyria®
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- Provage MD

- Tattoo Removal

massage treatments

red ginger

WE HONOR ALL
COMPETITORS PRICING!

Visit www.abymedspa.com for
specials and other services.

A Beantiful You Med Spa

512-336-1772
B. Lynne Gray, M.D.
12233 RR 620 North, Suite 202

Near Lakeline Mall
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